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Digital Storytelling Workshop Outline

i digital story — a short, first person, video narrative created by combining recorded voice, still and |
i moving images, sounds and music. I
| digital storyteller — anyone who has a desire to document life experience, ideas, or feeling '
| through the use of story and digital media. Usually someone with little or no experience in video I
i production... i
i : : i
: “Why this story? Why this story, now?” |
I

i Story Center, Introduction to Digital Storytelling Webinar |

Start with an Idea

A. Start writing your ideas... don’t worry about structure, just capture what you’re thinking!
B. What story would you like to tell?
C. Write a proposal, craft a paragraph, draw a mind-map, etc.; include each element of the story (see Story
Elements, below)
— Use organizational models within Microsoft Word
— Write or draw your ideas on paper
— Try online software such as: https://www.mindmeister.com/

Your turn! What is the story you’d like to tell?

Try setting a timer for 10 minutes. In the box below, jot down ALL ideas that cross your mind in 10 minutes.
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Story Elements:

1.

Setting: When & where is the

story set: Setting represents

both the physical location but

also the time (i.e. past,

present, future) and the social

and cultural conditions in @ O
which the character(s) exist.

Character(s): A person or

animal or really anything

personified. There can be one

main character or many, and "’omj J\_
often there are secondary

characters, but not always. ‘O

Plot: The plot consists of the

events that happen in the

story. In a plot you typically

find an introduction, rising

action, a climax, the falling

action, and a resolution. Plot is often represented as an arc... see diagram.

Conflict: Every story must have a conflict, i.e. a challenge or problem around which the plot is based.
Without conflict, the story will have no purpose or trajectory.

Action Climaxes

Action
Falls

Action P LOT

Rises

Plot: What’s the conflict? Resolution: How is the conflict resolved?

5. Theme: Idea, belief, moral, lesson, or insight. It’s the central argument that the storyteller

is trying to make the audience understand. The theme is the “why” of the story. '
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Your turn! Use these graphic organizers to help think a bit deeper.

List the elements of your story which will be included under each category.

Story Elements

SETTING CHARACTER(S) PLOT CONFLICT THEME
When & where? Person, Animal, or Story events from start Challenge or Problem Why are you telling
around which the this story?

Location. Time. Social &
Cultural Conditions.

anything being
personified.

to finish... refer to the
illustration.

story is based.

What’s the idea, moral,
lesson, or insight?

Consider these Story Elements as well:

6. Point-of-View: “Who" is telling the story? First person (“I”) or third person (“he/she/it”). Limited (one
person’s perspective, multiple (many characters’ perspectives) or omniscient (all-knowing narrator).
Second person (“you”) is not often used for writing stories but can be used for digital storytelling.

7. Tone: The overall emotional “tone” or meaning of the story. Is it happy, funny, sad, depressed? Tone
can be portrayed in multiple ways, through work and grammar choices, choice of theme, imagery, and
description, symbolism, and the sounds of the words in combination (i.e. rhyme, rhythm, musicality).

8. Style: This is how things are said. Word choices, sentence structure, dialogue, metaphor, simile,
hyperbole. Style contributes significantly to tone.

wn POINT-OF-VIEW | Who is telling the story?
_ e Refer to “Write/Script”
8 ) below.
s £ TONE
[ —— Emotion or meaning.
'_5 L
o >
< B STYLE

5 Word choices. Attitude.
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Research / Explore / Learn

A. It’s time to start your research. Research can be conducted in so many ways: Interview people (&
record the interview), online information resources, local agencies, literature, maps related to the
story’s place

B. Be sure to validate accuracy of information

C. Organize the information you gather. Some ways to organize are:

— Graphic organizer (see example below)
— Written outline

— Index cards

— Online notetaking

— Recordings

Your turn! What are your sources of information?

DATE WHO/WHAT INFORMATION LINKS/LEADS

Some Tips for Conducting Interviews:

e Whatis the goal of your interview? Stay focused on that goal.

e Always arrange the interview in advance. If possible, conduct the interview in person.

e Let the person you will be interviewing know the topic of your discussion. This will help them to
be better prepared to answer your questions.

e Write your questions in advance.

e Itisagood idea to know a little about the person you are interviewing. Do some research before
you interview; have a few specific personal questions ready. You want to be supportive and
curious when asking questions.

e Practice asking your questions.

e Record your interview. Always ask permission before recording.

e Listen to learn from what the person is sharing with you.

e Listen for “little indicators” about where their interest and passions lie... what makes their eyes
sparkle when they talk.

e Ask follow-up questions to get more information or clarify what was said. These can be new
questions that you think of during the interview.

e Take notes during the interview or have a partner take notes while you ask the questions.

e Ask the person if they have anything they’d like to add that you may have forgotten to ask.
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Your Turn! What questions can you ask to learn answers to the things you are curious about? Write your
interview questions below.
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Write / Script

Write/Script: Start writing your script based on the Story Elements and on your Research.
e Decide if narrative will be in first, second, or third person.
e Develop related vocabulary. Are there words, terms, dialects, etc. that are directly related to the
people and/or place in your story? How can this be used to enrich the story? How will you help
viewers to understand what they may not be familiar with?

First Person: The story is narrated/told by one of the characters in the story. The pronoun “I” is used

to tell the story.
Second Person: A less common point of view for storytelling. The pronoun “you” is used to tell the

story.
Third Person: The author narrates/tells the story about the characters. Third person pronouns such

as “he/she/they/them” are used to tell the story.

Your Turn! This is a first draft. Just start writing the story as it comes to you. You will organize what you
write into the script a little later. Use more paper as necessary. Goal: 250 (+/-) words.
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Storyboard / Plan

Storyboard/Plan: Now, it’s time to begin the design phase for layering of images, video, and sound. A step-up
will include transitions and music. Your storyboard will help you to layout the sequence of your digital story
while considering how the images illustrate your script.

Will you include music or sounds in your story? Will the music run continuously in the background, serve as a
transition between images, or intermittently add emotion to a scene?

The following page has an example of a simple storyboard
planning template. You can create an electronic storyboard
or layout your design ideas on paper.
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PROJECT PAGE

C:—"V’-f) studiobinder Create your free storyboard at studiobinder.com
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Gather & Create Images, Audio, and Video

Gather & Create Images, Audio, and Video: Gather and/or create images, audio, & video to tell the story.
e Plan to use between 7-10 images.
e Scripts should be read aloud, recorded, and edited in this phase.
e Consider integrating a map(s) to help the audience form a connection to place.

Your Turn! Use your Storyboard as a tool to plan the sequence of images and audio (story, music, etc.)
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Put it All Together

Put it All Together: As all the pieces come together in the digital story further tweaking will naturally occur.

What editing program will you use? Some recommendations are:
e Adobe Premiere Pro
e Apple iMovie
e Apple Final Cut Pro
e WeVideo

Consider using a rubric (see example below) as a guide to be sure you’ve included what is necessary to
complete your digital story.
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Digital Storytelling Production Checklist

Media management - set up your file structure O

topic/purposeo audience O point of view O

Write your logline (one sentence that describes your story) O

beginning O middle O end O
write your two-column script O

rewrite O read aloud O assess duration O
finalize script and make shot list O

part 1 - AUDIO PRODUCTION

test equipment O prep interview* O get permission O
prepare recording space O

worksheet to accompany Medielab’s Digital Storytelling course/workshop (Western Norway University of Applied Sciences)
12 Mt. Sanford Tribal Consortium

P.O. Box 357 | Gakona, Alaska 99586
http://www.mstc.org/




make a backup of the audio files O

shot list O stabilizaton O movement O
close ups O medium shots O wide shots O

are all images/video large enough for your chosen format? O

add visuals O add music/sfx O
add credits O get feedback O make changes O

thumnail photo O engaging title O metadata O
upload O privacy options O

worksheet to accompany Medielab’s Digital Storytelling course/workshop (Western Norway University of Applied Sciences)
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Share

Share: Consider how the digital stories will be shared (ex. online, community gathering, etc.).

Reflection & Feedback (Check-Out)

wil Verizon

Reflection & Feedback : Time for self-reflection and constructive feedback
to yourself and others.

— What did | learn? S
— What do | know about myself that | did not know before?
— How can | do better next time?

Are you and Ahtna Athabascan person of the Copper River and Cantwell
regions? v
e For each digital story you create please complete the following self-
evaluation on your digital storytelling journey (see pgs. 13-14)
e Return your self-evaluation to:

Cantwell
N

Mentasta

R
Chistochina

Gakona

Evelyn Beeter, President/CEO
Mount Sanford Tribal Consortium
P.O. Box 357 .
Gakona, Alaska 99586 oA
ebeeter@mstc.org

Sources of Information

Sources:
e “8Steps to Great Digital Storytelling”, https://samanthamorra.com/2013/06/05/edudemic-article-on-digital-
storytelling/

e “8 Elements of Story Explained”, https://www.dreamerswriting.com/elements-of-a-story/

e  “Geo-Inquiry Process: Conducting Interviews” worksheet,
https://www.nationalgeographic.org/education/professional-development/courses/storytelling-for-impact/

e “How to Interview People for Video”, Talking Circle Media, Jonathan Butzke, http://talkingcirclemedia.com/

e  “What is Narrative Point of View”, https://www.masterclass.com/articles/complete-guide-to-point-of-view-in-
writing-definitions-and-examples#3-types-of-point-of-view

e StudioBinder Storyboard Templates, https://www.studiobinder.com/blog/downloads/storyboard-template/

e Story Center, Introduction to Digital Storytelling Webinar, https://www.storycenter.org/

e Medielab2020-1, “What is a Digital Story”, https://hvl.instructure.com/courses/14836

e SHARE YOUR STORY: A How-to Guide for Digital Storytelling (SAMHSA — pdf), https://www.samhsa.gov/brss-
tacs/recovery-support-tools/share-your-story
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Digital Story Self Evaluation (page 1)

Digital Story Creator (Name): Age:
Community: Date:
Title of Your Film:

What is your digital story about?

1. I learned new digital tools while creating my story.

| | | | | | | | |
1 | 2 | 3] 4 | 5 | 6 | 7 | 8 | 9 | 10
What new digital tools did you learn about?

2. As I worked on my digital story I learned more about my community, my culture, and
myself.

| | | | | | | | |
1 | 2 | 3] 4 | 5 | 6 | 7 | 8 | 9 | 10

What learning was most important to you?

3. I worked to the best of my ability on my digital story.

| | | | | | | | |
1 | 2 | 3] 4 | 5 | 6 | 7 | 8 | 9 | 10
What was the most difficult part for you? What was the easiest?
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Digital Story Self Evaluation (page 2)

1. I took responsibility while I created my digital story. I planned, organized and directed
the content.

| | | | | | | | |
1 | 2 | 3] 4 | 5 | 6 | 7 | 8 | 9 | 10

What were the main elements of your story? Location, people, music, etc?

I am proud of my digital story; I’'m glad to share it with others.

| | | | | | | | |
1 | 2 | 3] 4 ] 5 | 6 | 7] 8 | 9 | 10
What are you most proud of in your story? How do you think your story might affect others?

Note: If you worked as a team to create your digital story, please indicate your teammates
names below.
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